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• Display the Union Emblem including ref. to the fund;
• Provide short description of the operation (project) incl. aims

and results;
• Display A3 Poster in a location visible to the public
• Display temporary plaque or billboards for operations;

consisting of infrastructure exceeding EUR 500 000 and a 
temporary one after 3 months by the end of the completion of 
the operation.

EU Regulation No 1303/2013 articles 115-117 and Annex XII:

ADRION VISIBILITY RULES FOR PROJECTS:
Legal Basis

Commission Implementing Regulation (EU) No 821/2014
• Instructions for creating the emblem and a definition of the standard 

colours.
https://europa.eu/european-union/about-eu/symbols/flag_en



Subsidy contract: Article 8 Publicity, 
Communication and Branding
• Role of LP as responsible for coordinating and 

monitoring project visibility.

Partnership Agreement, art.11
• All PPs have shared responsibilities: the LP and the 

PPs ensure adequate promotion of the project 
both towards potential beneficiaries and the 
general public with a focus on the implemented 
outputs and achieved results;

• Each PP shall take full responsibility for the content 
of any notice, publication, information product or 
marketing developed under the project.

DO NOT UNDERESTIMATE 
INTERNAL COMMUNICATION!



• Develop your own project logo;

• Develop your own project website, unless previousley agreed on the final version of 
your Application Form;

• Develop your own poster.

WHAT WE PROVIDE YOU…

• Project logo;
• Project poster;
• Project website.

So, what you are not allowed to…



EU EMBLEM + PROJECT LOGO (GREEN WAVE + REFERENCE TO 

FUNDING SCHEME (ERDF+IPAII)

https://www.adrioninterreg.eu/index.php/projects/implementation-2/

YOUR PROJECT LOGO

Ref. ADRION project brand guidelines and Implementation Manual

Project logo is part of your project identity and a legal
requirement

https://www.adrioninterreg.eu/index.php/projects/implementation-2/


https://www.adrioninterreg.eu/index.php/projects/implementation-2/

YOUR PROJECT LOGO

LOGO’S MISUSE

Remember to display it in:

• All project documents and 
online content

• Project public procurement 
documentation

• Promotional materials

Basically everywhere!

https://www.adrioninterreg.eu/index.php/projects/implementation-2/


• Location visible to the public;

• English language;

• ADRION harmonised content and graphics.

IT CANNOT BE REPLACED BY ROLLS-UP, BANNERS, INTERACTIVE 
KIOSK, etc.

Ref. ADRION project brand guidelines and 
Implementation Manual 

YOUR POSTER



PROJECT WEBSITES

HARMONISED VISUAL IDENTITY

https://adrion5senses.adrioninterreg.eu/

TO BE UPDATED REGULARLY AND AT LEAST EVERY 2 MONTHS



Ref. PROJECT WEBSITES USER’S MANUAL

• Information in the contact
section can be changed
directly by lp in the 
supplementary information 
section of Ems;

• For all other changes (pps
contact, budget, etc.) submit a 
request for change in Ems.

https://www.adrioninterreg.eu/index.php/projects/i
mplementation-2/

NON EDITABLE SECTIONS: 

TO MAKE CHANGES:

• Overview;
• Contact;
DATA ARE TAKEN FROM THE EMS SYSTEM

https://www.adrioninterreg.eu/index.php/projects/implementation-2/


INCLUDE COPY 
RIGHTS OF YOUR 

PICTURES

TAKE OUT RANDOM 
TEXT USED FOR 

EXAMPLES OR ANY 
NOT REQUIRED PRE-

FILLED CONTENT
+

INCLUDE PICTURES 
WITH YOUR POSTS

(OUR FLICKR ACCOUNT 
CAN BE USED)D

EDITABLE SECTIONS:
• News and events;
• Activity; 
• Library.

CONTENT TO BE ENTERED BY THE PROJECT BENEFICIARIES



PARTNERS’ INSTITUTIONAL WEBSITES 

Both the Lead Partner and the Project Partner must 
display on their institutional websites the main 
project information (project logo, short description, 
contact details). 

The project section on the institutional website 
must be visible and easily reachable, emphasizing 
the EU financial support received.



GADGETS ≠GIFTS

GADGET
A GADGET aims to increase the visibility of the project through marketing items.  Items must be 
branded with the project logo following ADRION rules. Common promotional items can be for 
example: 

• Pens and pencils; 

• Notepads; 

• USB sticks; 

• Bags; 

• Roll-ups. 



They help to express gratitude to one specific person while respecting applicable rules 
against corruption. 

• Gifts purchased are eligible up to a maximum value of EUR 50 per item upon condition 
that they are used for communication activities. As it is for promotional items, they must 
be branded with the project logo; 

• The maximum cumulative costs for gifts during the lifetime of a project is 500 euros (ref. 
Implementation manual).

GIFTS



DISCLAIMER

…Any notice or publication relating to the project made in any form 
and by any means, including Internet (e.g.: leaflet, brochure, 
publication, press release, document, website, and social media 
profiles), must state that it only reflects the author´s view. 

Ref. ADRION project brand guidelines 



HELP AND SUPPORT

https://www.adrioninterreg.eu/index.php/projects/implementation-2/

GIULIA FRATTINI
Communications Officer
+39 051 527 8013

giulia.frattini@regione.emilia-romagna.it

RELEVANT DOCUMENTATION  FOR 
THE IMPLEMENTATION OF THE 
ADRION COMMUNICATION AND 
VISIBILITY RULES:
• Project Brand and Visibility

Guidelines;
• Implementation Manual;
• Project websites user’s manual.

https://www.adrioninterreg.eu/index.php/projects/implementation-2/

