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Project Objective

ADRION 5 SENSES aims to build and promote the ADRION brand name in

tourism by indulging all five senses of tourists.

Project Scope

ADRION 5 SENSES is holistically approaching the five senses – sight – hearing –

smell – taste – touch – and aims to introduce sensory marketing techniques,

strategies and tools in the ADRION region, to boost the performance of ADRION

destination.
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Expected Results:
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The Partnership
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https://www.adrion5senses.eu

Lets take a quick tour:

https://www.adrion5senses.eu/
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